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THE ASSET TEST / 02
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THE BOTTLENECK MAP / 03
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THE HANDOFF GAP / 04
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THE JOB TO BE DONE / 05
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THE SWITCH MOMENT / 06
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THE CONTENT MATRIX / 07
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THE TRUST ROLES / 08
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CREATIVE IS TARGETING / 09
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THE CHANNEL JOBS / 10
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THE PERMISSION RELATIONSHIP / 11
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THE FIRST 30 DAYS / 12
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TWO AXES / 13
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FROM SEGMENT TO ACTION / 14
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THE SALES HANDOFF / 15
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AFTER THE DEAL / 16
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THE METRIC HIERARCHY / 17
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THE INCREMENTAL TEST / 18
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THE REAL P&L / 19
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SCALE OR KILL / 20
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THE FEEDBACK LOOP / 21
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THE OPERATING MODEL / 22
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